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LA G AT, B2B H AT A& A BRI BT B vh i) R B S, 2018 4 44
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HH BT ECEE AN BT B . 2019 4, v [ B8 LR T A R 10. 5 5420t Rl HEEE G 16. 7%,
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1 iy L EL B H L 55 40, 383 865, 634
2 A=) FH L 55 59, 372 277, 000
3 R [ HL 7 55 69, 834 253, 463
4 e 547 S P 248 B A i 55 11,223 99, 727
5 eBay X H L 55 10, 746 94, 580
6 ¥ FIH ) 23 B A il 55 14, 527 92, 731
7 F W mvF [ L 55 9, 859 77,933
8 iz FH R 23 B A il 55 11, 270 49, 799
9 Shopify JIE DN R 23 B AR il 55 1,073 41,103
10 KR H A L 55 3, 740 30, 836
Mt 232, 028 1, 882, 806

Bk BCA S 5 MR 21 (UNCTAD)
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WOBLAh 202 R 2R . 42%
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E 2. &FEFEBELTEEBEE &R EE=H
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B T DRI R 2 A B H A S PR S A SR, S BGRASAT LA R 1 [ B ZAGEE,
ML A (b, FEANE T 23 1 IR Ak RS

5. F /AL S 358 F TR L M R SR U R

WK, BEE BT RS AR s E R, TNl R L s g . RR
Y IR, SRR R S W T s SO LT B R . FEETE 2017 AEH A
(IR 28 MY S B RS AR, fEABKVEEN, METEERN “ TR, “BIL
WA * 5 X AR AU SEWIWHAERAA LR, HAEETT R i e i
ERER . ORI, EEEEEMIG T, AR N R i T S AR R . ARk

WHHE LR, AT G 1 1. 5 AZHEAN S, SR AE 18-35 Z I NIFC AN 1%
2010 4E, ZER BRI LR HHAUA 7. 22%, 2019 4E, XK DL 50 50%. AL
WETME, 2010-2014 B FAF MR P il s, 15 B TP, 3T 3 AR X
RIS GERE D o ATR, BEEL VRSB NS T I A 5k, B gk
Hosdg e, R P2 STt ECN 76 B EG MRS RO P X
FFFsl E SRR b 52 RRER - RAEM G, JCH B 5T HL i ) 77 T &R
RIS AT #5 PayPal ££ 2015 FEBEAT 19— IRENRT 29 AN S 2 9 _E D) 2) 1)
WA SR, “80 )57 A1 “90 J5 7 AL —Fi A (48%) MIZViE RN 2

TOCB)LEIEAR”  (Baby Boomers) : fi iiRJE 20 tHAD 50 FEARE 60 AL ) LI H A
r—ARAN.

© “XHHAR”  (Generation XD :fHIAET 20 tH4D 60 FEARFHIE 70 KM —IUN.

" “The Truth about online consumers: 2017 Global Online Consumer Report” , KPMG,
2017,

https://assets. kpmg/content/dam/kpmg/xx/pdf/2017/01/the—truth—-about—online-

consumers. pdf
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* Melissa 0’ Malley, “New PayPal Research Unveils Millennial Global Buying
Patterns” , PayPal, last modified February 18, 2016,

https://www. paypal. com/stories/us/new—paypal-research—-unveils—millennial-gl

obal-buying-patterns.

’ Gary Drenik and Thought Leaders, “What Millennials Want When They Shop Online”,
Forbes, latest modified July 9, 2019,

https://www. forbes. com/sites/forbesinsights/2019/07/09/what-millennials-wan

t-when—they—shop—online/.
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TH B 2V RE — A A F R RIS 3, AT S 85 R RIS B Rl EAT I
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3 H, ESET G ERE SRS E RN T 130%. BOAR FPEF . VEEMSE
[ S5 B B IR M E R, S AUT A8 K [A ELAE 40%-50%LL o MSERRIE LG, BEBEHE
WA B AE 6 B G R AR SR I BRI AR A e 7 o SRR B R, 2019 AErpE
PSS LR E L R A AUAH) 1862, 1147T, [RIELHE K 38. 3%, Hrh & LUEHTY 944
2ot. A, SEIEINE H T E B B S 80k E T AT A A BT, 3B 4 B2C S
B 5 F A ARAEY IR T R BT, AR AR

AT 2020 4F 3776 il 28 25 4 T B Bl s T E D22 5 PR, S 1
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OO AT S BT 2019 AR [E S L B LB 1862, 12Tt
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TTE B BT B A BB IR RR ARSI KB A LA RIER, BR T S R H AR T I A B
R BA BN TE 5 IR 6 R Ak, R HE 2 X B BB IE R P52 E i
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Report) , "“A=BRe% 35 B DX I ) LB W9 5588 SR AR A 1 DO JE AT R AR ML IX, A 32%,
FLRAERHLIX (48%)  Fr AN kg X . RRINANALSEH X B R O AR & .
EH 36 T L6 S AR B4 PR 17370 A 24 B, R A AR A 2 3 DX B 400 N\ 1 30 d v
(B EERMZER G 48%M 32%, At —B kY. S 23Kk & E R m
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K 4: 2018 FLMFMX BB ER
e KJR: Mary Meeker Internet Trends Report 2019

[X 35k A B R N5 2 A HR N R AR o L
TR 48% 53%
e 78% 15%
FEM S R 32% 13%
$.36 SN e M X 62% 10%
b3k 89% 9%

" Mary Meeker, “Internet Trends 2019” , Bond, last modified 11 June, 2019,
https://www. bondcap. com/report/itrl9.
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Y (2019 FEHREE “—ir BT IRRE S TR LT 30%) , SeRRMY, R AT 2020 4E 1
H 14 H, http://news. cctv. com/2020/01/14/ARTIWIYd3eBWS85b JwQMG1Y21200114. shtml.
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s HKJg: Nielsen Connected Commerce Report 2018
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ISR, KRR T Al NE BRTTig T M. 5 2020 4F, 40T 10 12
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LA 6 45 TH 5 AR I R 2 B AT S0, =i 5 5 B BLAOH 2R,
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WS P YL R 22 H R T AR

b BRI PE S B DL A 56 BB AE Bk K, B2C B RSF Sll
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PSR ST — RIS, AEUTSSEEIRAS T SOM SR BUR A SCREAIHES] .

M 2012 ETF4G, HEDELTBOHESI S B AT WA e, TR HEERAE 1AM L
gL ELPRS BUMIAT T 5 NI, SR O M O A 3 A S T e 5 v 1 7 95 IR 55
B, JRIMEME “NERWTE T, Bl Ei. Biss. SNCE BT
Hmscte, R “EEES. WETIN, JGEED” MBUGEBEN. b, HEHR
AR X Bes P VSR G b X S0 I R 2 07 I, AR e (RS
B

2014 £, HRREHEE 56 5 A1 57 SO, B IRAEBUR R M _EIART 115 85 i i A
3, br B E E 2 NS 5T R AR R R U K I . 2018 4F, BRI CEE N (%
B PR EREZR) TS, RSSO STEURAG R S B L 1 55D R H R, IR SEEIL
B, ARG, RVFILERF S, SRR ETTT AR . SRS RIS .
TS 85 L I SR IX 4Ry, B A a2 . el ORI EI. 2020 4 4
ATH, hEESEERHERE S X RS L Bk 46 MEEEREsgE X, mEko
ZeAtetEr 59 A, EEHA 105 MEEBT R LR AKX, Eak 30 M. X . I,
o [ RS T /N Ao bl o R e R EOR T LASERE, e —E R L BB AnHESl 1 /4
A AR S 5 i 5 L B2

B 5 R DA B (AN T 58 3, AR 2020 4F 4 H, W E W [ A 40k 51 9. 04 12,
FLELIBIE R L) 64. 5%, 42 [H MW BEE 7. 10 42, 5 Z AR R 3 30 1l
IR R R INGE, ST, T E RSN A R L 86%, i E AR . X —
PRI W28 R REVR, BEOR IR B2C W45 i it I AR S5 X B, (VR R /A AT 5 45 v
PR O R et TR LR, (Rt C RS S AT ER, S
PRBCIE S WSO AR, AE IR S5 AL O K 7 AR 55 M ) AT W« 5

[EEERS4> (National Retail Federation, NRF) ISR, HE2ERFEEM 50

O R E B GAE B, (B 45 R E E B R R SR iR ) . KA T 2020 4E 4 H,
http://www. cnnic. net. cn/hlwfzyj/hlwxzbg/hlwt jbg/202004,/P020200428596599037028. pdf.

(K 2019 MR ER SO ATRIA 86% mE AR ), PO HBMEIR N, KA
F 201944 H 12 H, http://www. 199it. com/archives/861153. html.
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5. BEI LT B2C Y 0P S IEERRAEF IR 5 KR
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RN R AR ™ L 5EE ﬁﬁé%%%iAEW%5%1%“FﬁﬂWﬂt
KA (T 2 2B 2k b B BoC 45K B S AT R ST R 17 <

et 2 R, RSB PN B SR A, 4 F IR RN, Al
HLE I S e . I TR e 2 R, I 43, 2B 27
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(U PFEFEEROESHEETFE: D EEEELE N

" “Top 50 Global Retailers” , National Retail Federation, accessed August 11, 2020,
https://nrf. com/resources/top—retailers/top—50-global-retailers/top-50-global-retai

lers—2019.

¥ ”Global Economic Prospects”, World Bank, accessed 12th August 2020,
https://www. worldbank. org/en/publication/global—economic—prospects

® Cristina Dinozo, “Survey: How is COVID-19 Changing Consumer & eCommerce
Trends?” , YotPo, last modified March 24, 2020,

https://www. yotpo. com/blog/survey—how—is—covid—-19-changing—consumer—ecommer

ce—trends.
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